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Advertising and Promotion Methods

Knowing what methods are available for promotion helps you decide on the best mix of promotion for your product or service. Some things to consider while choosing your promotion mix (different methods of promotion) are the relevance of the promotional method for your product or service, the reach of the promotional medium, the cost for the promotion and how it will help you achieve your business goals. Following is a list of the most common types of promotion methods. 

Offline Marketing: This method of marketing involves advertising and promotion through more traditional media such as newspapers, radio and television:

· Print Advertising: Print advertising includes newspapers and magazines. You can use this type of advertising to target a particular market based on who reads the newspaper or magazine. For example, if you are in the food business, you can advertise in a cookery magazine which will reach the desired target market. You can also limit the advertisement to the region. For example, if you want to target the audience in region X, you can publish your advertisement only in the newspapers which are circulated in that region.

· Television and Radio Advertising: These are advertisements that are aired on television and radio. Today, there are various channels on both radio and TV that you can choose to reach your target market. These advertisements reach a wide audience, but they are comparatively more expensive than the other forms of advertising.  

· Flyers and/or Brochures:  A very low-tech and low-cost way to advertise is to produce and distribute flyers or brochures about your business. These can be distributed in places where potential customers are likely to see them, including at their homes, places of work or posted in public places such as community kiosks. This would be very appropriate for a small business operating on a small budget, or a new business in a community where many of the potential customers live and work in an area in close proximity to the business.    

· Point of Sale Display (POP/POS):  POS is a form of promotion that that is found near, on, or next to the point of purchase, such as the billing counter, a restaurant table, a ticket counter. They are intended to draw the customers' attention to products or services and any offers that you may have on them. A best example of POS is a display stand placed at the billing counter. 
· Outdoor Advertising:  Outdoor advertising is also called out-of-home advertising. As the name implies, it is advertising which is usually used to target customers in locations outside of homes. Examples of outdoor advertising are hoardings or billboards, kiosks and advertisements on buses.
· Direct Mail:  In this form of promotion, brochures and flyers related to the products or services are sent through the mail to the target market, and usually have a message which will prompt the customer to take an action which will generate sales. To use direct mail as a promotional method, you need to have a database of the target market with their address lists. A new form of direct mail is email marketing, where the promotional material is sent to the customer’s email address instead of the postal address. 

· Public Relations: Public relations is communications often in the form of news distributed in a non-personal form in media which may include newspaper, magazine, radio, television, Internet or other form of media for publication. Such communication may consist of a variety of activities or events where your business has participated. These activities are published with the intention of creating a positive image for the business and the product or service. Public relations activities may include establishing a visible presence at trade shows and other public or private events. It may also include the preparation and distribution of press releases, which are newsworthy articles, intended to be published in the media for the purpose of showcasing the activities of the business to the public.
· Sales Promotion: This form of promotion can be used seasonally. Sales promotions are short term incentives, which encourage buying of products or services, such as seasonal discount offers, gift coupons and so forth. 

· Other Methods: Other than these, the business can also participate in events such as trade shows, fests, exhibitions, etc, to promote its product or service. 

Online Marketing: This form of marketing involves marketing through the Internet. Online marketing has opened up incredible avenues for businesses. There are numerous online methods to reach prospective customers, which are really affordable and will fetch results. Some of the online promotion methods include:
· Business Web site: Irrespective of whether your business is on an online venture or a traditional business set-up, it helps to have an online identity. The business Web site should not only have information about your business and product or service, but you should also use this space to promote your business. 

· Banner Advertisements: These are graphic advertisements, which can also be video advertisements that are placed on relevant Web sites. These Web sites will link to the business Web site, when a visitor clicks on the banner advertisement, thereby creating recognition for your business and also getting traffic to your Web site.
· Pay-Per-Click Advertisements or Search Engine Marketing: This form of Internet marketing promotes the product or service offered or the Web site by increasing its visibility on search engines such as Google and Yahoo*. By paying these search engines, businesses can make their pay-per-click advertisements appear on the search engine page when the relevant keywords are searched. For example, if a customer searches for restaurant or world cuisine, Yummy World may appear not only in the search results, but also as an advertisement in the side bar.
· Search Engine Optimisation: This is non-paid form of Internet marketing where using various methods, the businesses ensure that the Web site turns up in the top search results when relevant keywords are searched in a search engine such as Google or Yahoo. One of the key factors to ensure that your Web site shows up in the web results is to include the keywords that your prospective customers may use to search for products or services similar to yours, while writing descriptions in your business Web site.   

· Email Marketing: As described earlier, email marketing is a form of online direct mail method. Your business advertisements and promotional offers are sent out to email addresses of potential customers.
· Affiliate Marketing: In this form of Internet promotion, the business allows other Web sites to have links to their Web site. These other Web sites are called affiliates. Affiliates are paid whenever a customer visits your Web site through the affiliate’s Web site. This form of promotion is more useful for online businesses.
Social Media: Other than the above methods described, there are several other innovative methods of Internet marketing. Some of the examples include having a presence on the social media Web sites, blogs, wikis, providing bookmark links, providing subscription feeds and so forth.
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