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Thinking with Technology Course

Seeing Reason Tool Resources 
Relationships That Are Not Cause and Effect 

There are many other relationships that occur that are not cause and effect, such as those that are categorical, sequential, correlational, or spatial-temporal.

•
Categorical Relationship – Factors fall into some user-defined categories.


Examples:


– The characteristics of a typical paperclip: metal, silver, rounded edges, etc.; 


however, these characteristics do not cause any of the other characteristics.

–
A character concept map is an example of a categorical relationship. This 


map might show the characteristics “brave” and “impulsive” associated with 


the main character’s personality. Neither of those two characteristics cause 


the character’s personality.

•
Sequential Relationships – How things link together for a result; factors that occur in a specific sequence.

Examples:


–
The travel of a paperclip may move from factory, to office supply store, to 


office, but one location does not cause the others to occur.


–
“Egg” may link to “fetus” which may link to “baby”, but one does not cause 


the other.

•
Correlational Relationships – Factors that are often both caused by the 
same third factor.  


Examples:


–
Jane purchases paper and paperclips. The purchase of paper does not cause 


the purchase of paperclips.


–
As a soufflé rises, its browning increases. Both of these are caused by the 


heat of the oven.

•
Spatial-Temporal Relationship – Factors that relate to each other by proximity of time or space. 


Examples:


–
I put a paperclip on some papers, then I got a paper cut.


–
I wore my lucky hat, then my team won.

For teaching strategies and Web resources for helping students understand cause and effect, visit: www.literacymatters.org/content/text/cause.htm 
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