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Showing Evidence Tool
Strength of Evidence
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	Critical Support

If the evidence is true, it makes a very strong case for the claim.
	Important Support

There is a small amount of room for interpretation or other variable, but basically, the evidence is strong in its support of the claim.
	Helps Build a Case for the Claim

There are other pieces of evidence that are more critical to the case, so this evidence is not terribly important, but it does help to build the case.
	Superficial Support

The evidence seems to support the claim, but there are still significant uncertainties as to whether that support really proves the claim is true.
	Insignificant Support

The evidence has little effect on the determination of whether the claim is true or valid. 

	Opposition of Claim
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	Critical Opposition
If the evidence is true, it makes a very strong case against the claim.
	Important Opposition
There is a small amount of room for interpretation or other variable, but basically, the evidence is strong in its   opposition of the claim.
	Helps Build a Case Against the Claim
There are other pieces of evidence that come into play, so this evidence is not terribly important, but it does help to build the case against the claim.
	Superficial Opposition 

The evidence does seem to weaken the claim, but there are still            significant      uncertainties as to whether that opposition     really proves the claim is false. 
	Insignificant Opposition

The evidence has little effect on the determination of whether the claim is untrue or valid.
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