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Ultrabook™ 

“Record-setting boot time. 

Epic battery life. Incredibly 

thin and light.” 

 
Wired.com  

8/27/2013 

Other brands and names are the property of their respective owners. 

2011 

2nd Generation 

 Intel® Core™ Processor 

Category 

Introduction 

 

2012 

3rd Generation  

Intel® Core™ Processor 

 

Touch 

 

 

 

2 in 1 

Amazing Battery Life 

 

4th Generation  

Intel® Core™ Processor 

2013 

Delivering The Best Mobile Experience 



2 in 1 
A New Category of Computing 

1 Minute 

Other brands and names are the property of their respective owners. 

The Best of a Laptop and the Best of a Tablet 

>=10” Screen Size 

Full PC OS (Windows® 8) 

Integrated Keyboard Design 

Touch, Responsive, Amazing Battery Life 

Consumption 

Tablet 

Creation 

Notebook 



New Consumer 2 in 1’s 

Amazing Battery Life Instant Resume Touch  Intel® Wireless Display Active Stylus  Facial Recognition High Resolution Display 

5 Minutes 

Demo: Café 

Other brands and names are the property of their respective owners. 

Dell XPS 12 Toshiba Portege Panasonic AX3 HP Split X2 Sony Duo 13 Sony Tap 11 Lenovo Yoga 2 Pro Dell XPS 11 

Ultrabook™ 

These features are not necessarily on all devices 



Other brands and names are the property of their respective owners. 
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Executive Vice President 
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Innovating for Business 

Intel® Pro WiDi 
Secure Wireless Display 

Intel® SSD Pro 1500 

Series 

Password Free VPN 
Intel Identity Protection  

with PKI 

Location Based 

Services 

4th Gen Intel® Core™ 

vPro™ Processors  

“End users may literally 

hug the IT guy when 

he walks in with a 

beautiful 2 in 1 and it 

has all the security and 

manageability that he 

wants too.” 

 

Patrick Moorhead, 

9/9/13 

Other brands and names are the property of their respective owners. 
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3 Minutes 

Other brands and names are the property of their respective owners. 
Other brands and names are the property of their respective owners. 

Mario Müller 
Vice President IT Infrastructure, BMW 



Bay Trail 

2 Minutes 

Demo: CTE  

Extending Intel® Architecture to Meet All Price Points for 

Power Efficient Laptops, 2 in 1's, Desktops & All in Ones 

Other brands and names are the property of their respective owners. 



Best on Intel® Architecture 

Other brands and names are the property of their respective owners. 





Broadwell and 14nm 

Lighter 

Fanless 

Lower Power 

Amazing 2 in 1 Form Factors 
Greater Performance 

2 Minutes 

Demo: Power Demo 



A New 3D World 
Computex 2013 

$100,000,000 
Experiences & Perceptual  

Computing Fund 

2012 Intel® Developer Forum 

Video Conferencing  

Background Removal 

Collaboration  
 

 
Augmented Reality  

Gaming  

Entertainment 

3D Image Capture 

Facial Recognition  

Security & Commerce 

4 Minutes 

Demo: Camera/Voice 

Other brands and names are the property of their respective owners. 

2H 2014 

Creative Camera Powered by soft kinetic 
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Developer Opportunity… 

2 in 1 Devices 

4th Generation Intel® Core™ vPro™ “Built for Business” 

14nm & Broadwell 

New Perceptual Computing Experiences 





Risk Factors 

The above statements and any others in this document that refer to plans and expectations for the third quarter, the year and the future are forward-looking statements that involve a number of risks and 
uncertainties. Words such as “anticipates,” “expects,” “intends,” “plans,” “believes,” “seeks,” “estimates,” “may,” “will,” “should” and their variations identify forward-looking statements. Statements that refer to or are 
based on projections, uncertain events or assumptions also identify forward-looking statements. Many factors could affect Intel’s actual results, and variances from Intel’s current expectations regarding such 
factors could cause actual results to differ materially from those expressed in these forward-looking statements. Intel presently considers the following to be the important factors that could cause actual results 
to differ materially from the company’s expectations. Demand could be different from Intel's expectations due to factors including changes in business and economic conditions; customer acceptance of Intel’s and 
competitors’ products; supply constraints and other disruptions affecting customers; changes in customer order patterns including order cancellations; and changes in the level of inventory at customers. 
Uncertainty in global economic and financial conditions poses a risk that consumers and businesses may defer purchases in response to negative financial events, which could negatively affect product demand and 
other related matters.  Intel operates in intensely competitive industries that are characterized by a high percentage of costs that are fixed or difficult to reduce in the short term and product demand that is highly 
variable and difficult to forecast. Revenue and the gross margin percentage are affected by the timing of Intel product introductions and the demand for and market acceptance of Intel's products; actions taken by 
Intel's competitors, including product offerings and introductions, marketing programs and pricing pressures and Intel’s response to such actions; and Intel’s ability to respond quickly to technological developments 
and to incorporate new features into its products. The gross margin percentage could vary significantly from expectations based on capacity utilization; variations in inventory valuation, including variations related 
to the timing of qualifying products for sale; changes in revenue levels; segment product mix; the timing and execution of the manufacturing ramp and associated costs; start-up costs; excess or obsolete inventory; 
changes in unit costs; defects or disruptions in the supply of materials or resources; product manufacturing quality/yields; and impairments of long-lived assets, including manufacturing, assembly/test and 
intangible assets.  Intel's results could be affected by adverse economic, social, political and physical/infrastructure conditions in countries where Intel, its customers or its suppliers operate, including military 
conflict and other security risks, natural disasters, infrastructure disruptions, health concerns and fluctuations in currency exchange rates. Expenses, particularly certain marketing and compensation expenses, as 
well as restructuring and asset impairment charges, vary depending on the level of demand for Intel's products and the level of revenue and profits. Intel’s results could be affected by the timing of closing of 
acquisitions and divestitures. Intel's results could be affected by adverse effects associated with product defects and errata (deviations from published specifications), and by litigation or regulatory matters 
involving intellectual property, stockholder, consumer, antitrust, disclosure and other issues, such as the litigation and regulatory matters described in Intel's SEC reports. An unfavorable ruling could include 
monetary damages or an injunction prohibiting Intel from manufacturing or selling one or more products, precluding particular business practices, impacting Intel’s ability to design its products, or requiring other 
remedies such as compulsory licensing of intellectual property. A detailed discussion of these and other factors that could affect Intel’s results is included in Intel’s SEC filings, including the company’s most recent 
reports on Form 10-Q, Form 10-K and earnings release. 

•   

•   

 



Legal Notice 

INFORMATION IN THIS DOCUMENT IS PROVIDED IN CONNECTION WITH INTEL PRODUCTS.  NO LICENSE, EXPRESS OR IMPLIED, BY ESTOPPEL OR OTHERWISE, TO ANY INTELLECTUAL PROPERTY RIGHTS IS GRANTED 
BY THIS DOCUMENT.  EXCEPT AS PROVIDED IN INTEL'S TERMS AND CONDITIONS OF SALE FOR SUCH PRODUCTS, INTEL ASSUMES NO LIABILITY WHATSOEVER AND INTEL DISCLAIMS ANY EXPRESS OR IMPLIED 
WARRANTY, RELATING TO SALE AND/OR USE OF INTEL PRODUCTS INCLUDING LIABILITY OR WARRANTIES RELATING TO FITNESS FOR A PARTICULAR PURPOSE, MERCHANTABILITY, OR INFRINGEMENT OF ANY 
PATENT, COPYRIGHT OR OTHER INTELLECTUAL PROPERTY RIGHT. 

A "Mission Critical Application" is any application in which failure of the Intel Product could result, directly or indirectly, in personal injury or death.  SHOULD YOU PURCHASE OR USE INTEL'S PRODUCTS FOR ANY 
SUCH MISSION CRITICAL APPLICATION, YOU SHALL INDEMNIFY AND HOLD INTEL AND ITS SUBSIDIARIES, SUBCONTRACTORS AND AFFILIATES, AND THE DIRECTORS, OFFICERS, AND EMPLOYEES OF EACH, 
HARMLESS AGAINST ALL CLAIMS COSTS, DAMAGES, AND EXPENSES AND REASONABLE ATTORNEYS' FEES ARISING OUT OF, DIRECTLY OR INDIRECTLY, ANY CLAIM OF PRODUCT LIABILITY, PERSONAL INJURY, OR 
DEATH ARISING IN ANY WAY OUT OF SUCH MISSION CRITICAL APPLICATION, WHETHER OR NOT INTEL OR ITS SUBCONTRACTOR WAS NEGLIGENT IN THE DESIGN, MANUFACTURE, OR WARNING OF THE INTEL 
PRODUCT OR ANY OF ITS PARTS. 

This document may contain information on products in the design phase of development. The information here is subject to change without notice.  

The products described in this document may contain design defects or errors known as errata which may cause the product to deviate from published specifications.  Current characterized errata are available on 
request. 

Contact your local Intel sales office or your distributor to obtain the latest specifications and before placing your product order. 

Broadwell, Baytrail, and other code names featured are used internally within Intel to identify products that are in development and not yet publicly announced for release.  Customers, licensees and other third 
parties are not authorized by Intel to use code names in advertising, promotion or marketing of any product or services and any such use of Intel's internal code names is at the sole risk of the user  

Intel, Look Inside, the Intel Inside logo, vPro, Intel Core, Ultrabook, and the Intel logo are trademarks of Intel Corporation in the United States and other countries.   

*Other names and brands may be claimed as the property of others. 

Copyright ©2013 Intel Corporation. 

 


